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3 Trade Journal 
Title Portrait1

1  Title: GEBÄUDEDIGITAL 
 
2  Brief Description: Our journal GEBÄUDEDIGITAL informs its readers currently and com-

prehensively about every topic in the field of modern building tech-
nology, electrical installation and light technology. Areas of focus in 
each issue are the eight thematic subjects home and building auto-
mation, building planning and electrical installation, building security 
technology, energy efficiency, communication technology and multi-
media, lighting technology, heating and climate technology and ma-
nagement solutions for electrical trade. GEBÄUDEDIGITAL offers 
distributors and manufacturers of intelligent building technology and 
modern electrical installation a perfect platform for the latest product 
news, technologies, innovations, concepts, visions and trends. Com-
prehensive market overviews, informative and practice-oriented arti-
cles and a constant service section turn the GEBÄUDEDIGITAL into 
a unique information medium for the electrical trade and retail sector 
and for building automators and specialist planners.  

 
3  Target Group: Electrical Installation and Trade  
 
4  Publication Frequency: 6 Issues  
 
5  Format: DIN A4 
 
6  Volume: 14th Volume 2020 
 
7  Subscription Price: 
 

 
8  Organ: – 
 
9  Memberships/Participation: – 
 
10  Publishing House: TeDo Verlag GmbH 

Postal Adress: Postfach 2140, 35009 Marburg 
Delivery Adress: Zu den Sandbeeten 2, 35043 Marburg 

 
11  Deadlines/Editorial Calendar: see p. 4 
 
12  Publisher: Dipl.-Stat. B. Al-Scheikly 
 
13  Anzeigen: Markus Lehnert, Advertising Manager 

Phone: +49 6421 3086-594 
E-Mail: mlehnert@tedo-verlag.de 

 
Nadin Dehmel, Media Consulting 
Tel.: +49 6421 3086-524 
E-Mail: ndehmel@tedo-verlag.de 

 
14  Editorial Department: Kai Binder, Editor in Chief TeDo Verlag 

Tel.: +49 6421 3086-139 
E-Mail: kbinder@tedo-verlag.de 

 
15  Volume Analysis: 2018 = 7 Issues 

Format DIN A4, 210mm (B) x 297 mm (H) 
Total Size                                    548 pages    =  100,0% 
Editorial Part                                468 pages   =    85,4% 
Advertisements                           80 pages     =    14,6% 

Publisher’s Ads                           16 pages     =      2,9% 
Loose Inserts                              1 piece 

 
16  Circulation: 20,000 Copies

ISSN-Nr. 1864-3353
Trade Journal ePaper Trade Journal + ePaper

Germany Abroad Germany Abroad Germany Abroad

Annual Subscription € 32.- 
(incl. shipping)

€ 42.- 
(plus shipping) € 21.30 € 21.30 € 40.- 

(plus shipping)
€ 50.- 

(plus shipping)

Retail Price € 4.80 
(plus shipping)

€ 4.80 
(plus shipping)) € 3.20 € 3.20 € 7.80 

(plus shipping)
€ 7.80 

(plus shipping)

All prices include legal VAT.
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Issue 
and Deadlines

Home  
& Building Automation

Light 
& Shadows

Planning  
& Installation

Security &  
Monitoring

Power & Air-Conditio-
ning Technology

Fairs 

Main Topics

1 (Light+Building)  
 
Publication Date: 
19.02.2020 
 
Advertisement and  
Delivery Deadline: 
05.02.2020 
 
Editorial Deadline:  
22.01.2020

BIM and the Digital Twin 

Smart Home, Smart  
Living, Smart Cities 

Internet of Things 

Switch Ranges and  
Building Control Systems 

Panel PCs for Buildings 
and Multimedia 
with Market Overview

Lighting Control and 
Lighting Management 

LED Lighting Solutions 

Human Centric Lighting 

Digital, Interconnected  
Lighting Technology 
with Market Overview 

Planning of  
Lighting Systems

Charging Infrastructure  
for e-Mobility 
 
Electrical Installation and 
Network Technology 
 
Meter Panel and  
Distribution Technology 
 
Protective Switching  
Technology & Overvoltage 
Protection 
 
Series: Intelligent Terminal 
Systems for Building  
Automation

Data Protection and  
-Safety in Smart Home 
 
Interconnected Cecurity 
Technology in the Building  
 
Access and  
Security Solutions 
 
Video Surveillance  
and Analysis 
 
Network Cameras 
with Market Overview 

Energy Efficiency in  
New Construction  
and Renovation 

Smart Integration of 
Energy Systems 

Power Management 

Alternative  
Power Supply 

Device Management  
via App

 
Gießen,  
28.02. – 01.03.2020 
 
 

 
Dresden, 
05.03. – 08.03.2020 
 

2020

Regular Content
Regular Content: 

Home & Building Automation • Security & Monitoring • Planning & Installation • Energy & Air-Conditioning Technology •  
Communication & Multimedia • Light & Shadow • Management & Staff

Trade Journal 
Deadlines and Editorial CalendarT
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Issue 
and Deadlines

Home  
& Building Automation

Light 
& Shadows

Power & Air-Conditio-
ning Technology

Communication  
& Infrastructure

Management 
& Staff 

Fairs 

Main Topics

2 (Apr) 
 
Publication Date: 
07.04.2020 
 
Advertisement and  
Delivery Deadline: 
24.03.2020 
 
Editorial Deadline:  
10.03.2020

Bus Systems for Buildings 
 
Radio Solutions for  
Building Automation 
 
Automation of Industry 
and Functional Buildings 
 
Single Room and  
Zone Control 
 
Self-learning Home  
and Building Services 
 
Gateways

Smart Shading 

Lighting Solutions for  
Industry, Offices and Trade 

Street, Exterior and  
Façade Lighting 

Safety Lighting and  
Emergency Power  
Systems 

Movement and  
Presence Detectors 
with Market Overview

Digital Heating Technology 

Device Control and  
Management via Appp 

Metrology, Testing, Control 

Sensors and Measurement 
Data Acquisition 

Energy Efficient Heating 
and Air-Conditioning  
Technology

Conference, Media and 
Sound Sechnology 

Door Communication 

Audio-Visual  
System Integration 

Satellite Technology and 
Cable Networks 

Data-, Multimedia-  
and Telephone Technology

Education and training 

Commercial Software  
Solutions  
with Market Overview 

Sales Displays  
and Planning Tools 

Web-based  
Planning Tools 

Digital Network 
in Crafts 

Regular Content
Regular Content: 

Home & Building Automation • Security & Monitoring • Planning & Installation • Energy & Air-Conditioning Technology •  
Communication & Multimedia • Light & Shadow • Management & Staff

Trade Journal 
Deadlines and Editorial CalendarT



6 Trade Journal 
Deadlines and Editorial CalendarT

Issue 
and Deadlines

Home  
& Building Automation

Light 
& Shadows

Planing  
& Installation

Security  
& Monitoring

Power & Air- 
Conditioning Technology

Fairs 

Main Topics

3 (Jun) 
 
Publication Date: 
03.06.2020 
 
Advertisement and  
Delivery Deadline: 
20.05.2020 
 
Editorial Deadline:  
06.05.2020

Ambient Assisted Living 

Building Management 
System 

Room Operating Units 

Smartes Facility  
Management 

Sun Proection Systems 
with Smart-Home- 
Integration

Light Planning Tools 

Luminaires for Indoor and 
Outdoor Use 

Light as Security  
Component 

Networking Components 
for Lighting Projects 

Smart Design Products

Implementation Systems 
for Cabels and Wires 

Installation Boxes and  
Enclosures, Junction 
Boxes and Small  
Distributors 

Metrology  und  
Inspection Technology 

Concrete Construction 
Systems 

Parapet Conduit Systems 
and Floor Installation  
Systems

Fire Alarm Systems 

Access Control and  
Indentification Systems 

Fire and  
Smoke Alarms 
with Market Overview 

Robbery and Burglar 
Alarm Technology 

Fire Protection for  
Functional Buildings

Electrical Installation and 
Solar Energy 

Analysis and Evaluation  
of Consumption Data 

Device Management 

Ventilation and Air  
Conditioning Systems 

Inverters and  
Storage Systems for  
Photovoltaic Systems

 
Munich,  
17.06. – 19.06.2020 
 
 
 
 

 
Berlin,  
04.09. – 09.09.2020

Regular Content
Regular Content: 

Home & Building Automation • Security & Monitoring • Planning & Installation • Energy & Air-Conditioning Technology •  
Communication & Multimedia • Light & Shadow • Management & Staff
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Issue 
and Deadlines

Home  
& Building Automation

Security 
& Monitoring

Planning  
& Installation

Management 
& Staff

Communication  
& Infrastructure

Fairs 

Main Topics

4 (Sep) 
 
Publication Date: 
09.09.2020 
 
Advertisement and  
Delivery Deadline: 
26.08.2020 
 
Editorial Deadline:  
12.08.2020

Software for Building  
Automation 

Interconnectedness and 
Interoperability 

Digitalisation in Bathroom, 
Kitchen and Spa 

Smart Control and  
Visualization Inside  
Buildings 

Operating and Monitoring 
in Smart Homes

Electronic and Biometric 
Access Solutions 

Voice Alarm Systems 

Security Management 

Planning and  
Projecting  Software 

Data Security in  
Smart Homes

Electrical  
Connectin Technology 

Non-disruptive  
Power Supplies  
with Market Overview 

EMC, Lightning- and  
Overvoltage Protection 

Electrothermography 

Series:  
Smart Terminal Systems 
for Building Automation

Operating, Storage and 
Assembly Equipment 

Work Clothes 

Workshop and  
Vehicle Equipment 

Utility Verhicles for Craft 

Security &  
Industrial Saftey

Home Entertainment and 
Home Control 

Network Technology   
and Infrastructure 

Optical Fiber-, Splicing-  
and Distribution  
Technology 

Headend Systems 

Cabel Management

 
Essen,  
22.09. – 25.09.2020 
 
 

 
Frankfurt am Main,  
27.09. – 02.10.2020 
 
 
 

 
Frankfurt am Main,  
27.09. – 02.10.2020 
 
 

 
Nuremberg,  
30.09. – 01.10.2020

Regular Content
Regular Content: 

Home & Building Automation • Security & Monitoring • Planning & Installation • Energy & Air-Conditioning Technology •  
Communication & Multimedia • Light & Shadow • Management & Staff

Trade Journal 
Deadlines and Editorial CalendarT
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Issue 
and Deadlines

Home  
& Building Automation

Light 
& Shadows

Smart  
Distribution Cabinets

Planning  
& Installation

Power & Air- 
Conditioning Technology 

Fairs 

Main Topics

5 (Oct) 
 
Publication Date: 
01.10.2020 
 
Advertisement and  
Delivery Deadline: 
17.09.2020 
 
Editorial Deadline:  
03.09.2020

Building-over-IP 

BACnet and LON 

Apps for  
Building Technology 

Bus Technologies: KNX, 
LCN, EnOcean, z-Wave, 
Digitalstrom etc. 

Room Automation for  
Offices, Hotels, Schools 
and Hospitals

Biologically Effective Light 

Digital Lighting Control 
with Dali and DMX 

Office and Home  
Lighting with LED 

Professional Light Design 

Interior Design with Light

Cloud 

Series:  
Smart Terminal Systems 
for Building Automation 

Home Server 

Smart Components for 
Distribution Cabinets  

Overvoltage Protection

CAD- und  
CAE-Planning tools 

CAD/CAE  
with Market Overview 

Electrical Low Voltage  
Distribution 

Electrical Installation for 
Functional Integrity in 
Case of Fire 

Electrical Planning  
and Documentation

Regenerative heat:  
Solar Thermal Energy, 
Heat Pumps, Heat  
Accumulators 

Smart Metering 

Planning Software  
and Control Systems 

Ventilation Systems  
for Residential and  
Commercial Buildings 

Heat Pumps and  
Heat Recovery

Nuremberg,  
13.10. – 15.10.2020 
 

 
 
 

München,  
20.10. – 22.10.2020 
 

Munich,  
21.10. – 22.10.2020 
 

 
 

Berlin,  
03.11. – 05.11.2020

Regular Content
Regular Content: 

Home & Building Automation • Security & Monitoring • Planning & Installation • Energy & Air-Conditioning Technology •  
Communication & Multimedia • Light & Shadow • Management & Staff

Trade Journal 
Deadlines and Editorial CalendarT
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Issue 
and Deadlines

Home  
& Building Automation

Light 
& Shadows

Planning  
& Installation

Security  
& Monitoring

Communication  
& Infrastructure

Fairs 

Main Topics

6 (Nov) 
 
Publication Date: 
05.11.2020 
 
Advertisement and  
Delivery Deadline: 
22.10.2020 
 
Editorial Deadline:  
08.10.2020

Integration of  
Voice Control  
(System Overview) 

Convergence of Building 
Automation, Security and 
Telecommunications 

Room Control Units 

Home Networking:  
Technologies and Solutions 

Automation and Moderni-
sation of Residential and 
Commercial Buildings

Smart Garden-  
and Outdoor Lighting 

Light and Colorimeters 

Efficient Lighting  
in Industrial and  
Commercial Buildings 

Retail- und  
Shop Lighting 

Dimming of LED Lamps

Tools and  
Marking Systems 

Digital Multimeters  
with Market Overview 

Crimping Tools 

All About Switch Cabinets 

Acoustic Protection for  
Electrical Installation

Video Technology and AI 

Fire Protection for  
Computer Centers 

Saftey for Employees 

Access Systems for  
Commercial Buildings 

Person Registration  
and Crowd Control

Music- and  
Multimedia Control 

Door Intercom Systems  
with Market Overview 

Communication Solutions 
for the Office 

IP-based 
Transmission Techniques

 
 

Hamburg,  
19.11. – 21.11.2020 
 

 
 
 

Nuremberg,  
24.11. – 26.11.2020 
 
 
 
 

Regular Content
Regular Content: 

Home & Building Automation • Security & Monitoring • Planning & Installation • Energy & Air-Conditioning Technology •  
Communication & Multimedia • Light & Shadow • Management & Staff

Trade Journal 
Deadlines and Editorial CalendarT



 
SCHALTSCHRANKBAU

Cabinet and Switchgear Construction

Newsletter

25 Issues
55.000 Contacts

Website

87.000 Visits

Trade Journal

7 Issues 
137.000 Contacts

279.000 Contacts

inVISION
Machine Vision, Embedded Vision, Metrology

Newsletter

92 Issues 
244.000 Contacts

Website

71.000 Visits

Trade Journal & eMagazin

6 / 9 Issues 
130.000 Contacts

454.000 Contacts

SPS-MAGAZIN
Automation Technology

2 Newsletter

100 Issues 
560.000 Contacts

Website

189.000 Visits

Trade Journal

13 Issues 
319.000 Contacts

1.291.000 Contacts
IT&Production
Production, IT and Software

Newsletter

50 Issues
197.000 Contacts

Website

273.000 Visits

Trade Journal

10 Issues 
225.000 Contacts

800.000 Contacts

IoT-DESIGN
Smart Systems for the Internet of Things

Newsletter

25 Issues
67.000 Contacts

Website

29.000 Visits

Trade Journal

4 Issues 
26.000 Contacts

122.000 Contacts

ROBOTIK UND PRODUKTION
Integration, Applications, Solutions

Newsletter

30 Issues 
76.000 Contacts

Website

68.000 Visits

Trade Journal

6 Issues 
101.000 Contacts

245.000 Contacts

GEBÄUDEDIGITAL
Electrical Installation & Building Technology

Fachmagazine Newsletter WebsiteNewsletter

25 Issues 
95.000 Contacts

Website

51.000 Visits

Trade Journal

6 Issues 
115.000 Contacts

264.000 Contacts

contacts = cumulative contacts per year Timing: CW 49/2019

INDUSTRIAL 
COMMUNICATION JOURNAL

Ethernet, Wireless, Security

Trade Journal

4 Issues 
60.000 Contacts

Website

INDUSTRIAL
SAFETY NEWS
Newsletter

13 Issues
89.000 Contacts

INDUSTRIAL MANAGEMENT NEWS 
Technology, Work Environment, Society

Newsletter

25 Issues 
460.000 Contacts

Website 

24.000 Visits 

622.000 Contacts
  

Exhibition Issues

3 Issues 
73.000 Contacts

Social Media 

65.000 Visits
Twitter Impressions 

Website

INDUSTRIAL
SECURITY NEWS
Newsletter

12 Issues
127.000 Contacts

Social Media 

over 9.000 
Follower Linkedin

Social Media 

223.000 Visits
Twitter Impressions MEDIA BRANDS

reach more than

4,5 Mio.
contacts / year

Information Portal 

for the Industry 

The News App

for the Industry

1.300 Downloads

Social Media 

106.000 Visits
Twitter Impressions 

148.000 Visits

Smarte Systeme für das Internet of Things

INDUSTRIAL AI 

DER MASCHINENBAU

Products, Processes, Society

Workflows, Technology, Work Environment, Methods, Tools

Website (since 2019)

24.000 Visits

 DER MASCHINENBAU
  

TECHNIK // ARBEITSWELT // GESELLSCHAFT

Anlagenbau, Industrie und Gebäude

SCHALTSCHRANKBAU
Methoden - Komponenten - Workflow



1  Advertising formats and prices: (All prices shall be subject to the applicable VAT rate.)

Trade Journal 
Price list, valid from 01.01.2020P

Format   
Width x Height

b/w 2c 3c 4cPrint Space Bleed (plus 3mm  
trim on each side)

Front Page – – – – – € 6,630.-

Cover Page 210mm x 297mm – € 4,800.- € 5,400.- € 5,680,- € 6,220.-

1/1 Page 185mm x 270mm 210mm x 297mm € 4,120.- € 4,720.- € 5,000,- € 5,540.-

1/2 Junior (DIN A5) 140mm x 190mm 148mm x 210mm € 2,460.- € 2,870.- € 3,100,- € 3,410.-

1/2 Page vertical 90mm x 270mm 105mm x 297mm € 1,960.- € 2,370.- € 2,600,- € 2,910.-

1/2 Page horizontal 185mm x 130mm 210mm x 148mm € 1,960.- € 2,370.- € 2,600,- € 2,910.-

1/3 Page vertical 60mm x 270mm 70mm x 297mm € 1,380.- € 1,650.- € 1,860,- € 2,130.-

1/3 Page horizontal 185mm x 90mm 210mm x 100mm € 1,380.- € 1,650.- € 1,860,- € 2,130.-

1/4 Page 90mm x 130mm 105mm x 148mm € 1,010.- € 1,260.- € 1,440,- € 1,660.-

1/4 Page vertical 45mm x 270mm 52mm x 297mm € 1,010.- € 1,260.- € 1,440,- € 1,660.-

1/4 Page horizontal 185mm x 65mm 210mm x 74mm € 1,010.- € 1,260.- € 1,440,- € 1,660.-

1/8 Page 90mm x 65mm 105mm x 74mm € 510.- € 710.- € 820,- € 910.-

1/8 Page vertical 45mm x 130mm 52mm x 148mm € 510.- € 710.- € 820,- € 910.-

1/8 Page horizontal 185mm x 30mm 210mm x 39mm € 510.- € 710.- € 820,- € 910.-

11
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2   Surcharges:                                Colour advertisements are printed according to the Euro scale.  
                                                         All other colours are considered as special colours. 

    Placement:                                  Binding and confirmed placements will be charged 15% of the basic 
                                                         4c-price. 
 
    Colour Surcharges:                      Non-discountable 

 
    Format Surcharges:                     For special placements there is a 15% surcharge on the 4c-price 
                                                         for following formats: table of contents, editorial 
                                                         For advertisements over binding and trimmed ads there is a 15% 
                                                         surcharge on the basic price. 
 
    VAT:                                              All prices are subject to VAT at the statutory rate. 

 
3   Discounts:                            For orders accepted within one insertion year 
    Frequency:                                   3 x 5%              6 x 10%               9 x 15%               12 x 20% 
    Quantity:                                       2 Pages 5%      4 Pages 10%       8 Pages 15%       12 Pages 20% 
    Agency Discount:                         15% 

 
4   Job Offers:                                  For job offers we grant a 15% discount on the respective basic price 

(b/w). 

Trade Journal 
Price list, valid from 01.01.2020P

5   Special Ad Forms:                   
    Bound insert:                          Quantity: 20,300 copies 
                                                         Delivery: see Technical Data p. 16 
                                                         80−135g/m²             2 pages                            € 4,950.- 
                                                                                          4 pages                            € 7,350.- 
                                                                                          8 pages                            € 11,350.- 
                                                                                          more than 8 pages          on request 
                                                         136−170g/m²           20% surcharge on the basic price 
                                                         from 170g/m²           25% surcharge on the basic price 
 
    Supplements:                               Quantity: 20,300 copies 
                                                        Delivery: see Technical Data p. 16 

                                                                                          Full supplement               each 1,000 copies 
                                                         up to 25g                 € 5,450.-                          € 282.- ‰ 
                                                         up to 50g                 € 7,350.-                          € 381.- ‰ 
                                                         up to 50g                 on request                       on request  
 
    Post Cards/Product Samples:     Quantity: 20,300 copies 
                                                         Delivery: see Technical Data p. 16 
                                                         Adhesive up to 5g (w/o attachment)                € 100.- ‰ 
                                                         Mechanical gluing                                            € 90.- ‰  
                                                         Manual gluing                                                  on request 
 
6   Contact:                                      Markus Lehnert, Advertising Manager 
                                                         Tel.: +49 6421 3086-594 
                                                         E-Mail: mlehnert@tedo-verlag.de 
 
7   Payment Conditions/Bank Account: 
     The invoice amount is payable within 14 days of the invoice date. For payments within 8 days we grant 
     2% discount. 
 
     Sparkasse Marburg-Biedenkopf:    Postbank Frankfurt/Main: 
     BLZ 533 500 00, Kto.-Nr. 1037305320 BLZ 500 100 60, Kto.-Nr. 517 030-603 
     IBAN: DE83 5335 0000 1037 3053 20 IBAN: DE 51 5001 0060 0517 0306 03 
     SWIFT-BIC: HELADEF1MAR        SWIFT-BIC: PBNKDEFF

Colour  
surcharges 1/1 p. 1/2 p. 1/3 p. 1/4 p. 1/8 p.

2-coloured € 600.- € 410.- € 270.- € 250.- € 200.-
3-coloured € 880.- € 640.- € 480.- € 430.- € 310.-
4-coloured € 1,420.- € 950.- € 750.- € 650.- € 400.-
Special Colour € 800.- € 680.- € 680.- € 680.- € 680.-
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1  Magazine Format: DIN A4: 210mm x 297mm (width x height) 
Print space: 185mm x 270mm (width x height) 

 
2  Print Process: Offset: Printing is done with colours of the Euroscale for offset printing 

according to ISO12647-2, adhesive binding 
 
3  Data Delivery: Electronical via e-mail at: 

Ad Scheduling 
E-Mail: anzeigen@tedo-verlag.de 

 
4  Advertising Data: High-Res-PDF, EPS (Fonts either converted to paths or embedded), 

TIF (resolution of 300dpi) 
 
5  Colours: Four-colour printing uses colours according to the Euroscale: Cyan, 

Magenta, Yellow, Black (CMYK). This color space must be selected 
in the respective program. 
Attention:  
RGB-colours or fulltone colours may be used only after consultation 
with the publisher. 

 
6  Proof: A 1:1 printout is absolutely necessary to check a delivered display. 

For the printing of coloured advertisements, please supply a corres-
ponding and binding colour proof or print. Without these documents, 
no liability or warranty can be assumed for any errors. The publisher 
cannot accept any guarantee for colour deviations caused by different 
types of paper (proof/printing to production paper). This also applies 
to deviations within the tolerance range of expression to industrial co-
lour printing or due to offset printing. 

 

7  Allowed Image Format: TIF, JPEG, EPS (with embedded fonts) 
 
8  Output Profile: ISO Coated v2 (ECI) / FOGRA39 (ISO12647-2:2004) 
 
9  Return: Delivered printing documents will only be returned to the re-

spective client on special request. The obligation of the publisher 
to retain the advertisement ends three months after publication of 
the advertisement. 

 
10  Warranty: Only what is part of the data can be exposed. The publisher accepts 

no liability for deviations in texts, illustrations and especially colours. 
Incorrect exposures due to incomplete or faulty files, incorrect settings 
or incomplete information will be charged according to effort. Sent 
film positives must be digitized. The additional costs incurred in this 
connection will be invoiced separately. 

 
11  Contact: Ad Scheduling  

E-Mail: anzeigen@tedo-verlag.de 

Trade Journal 
Formats and Technical DataF
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Advertisement Formats in Print Space Advertisement Formats in Bleed

Junior Page 
140mm x 190mm

1/1 page                      
185mm x 270mm 

1/2 page vertical 
90mm x 270mm

1/2 page horizontal 
185mm x 130mm 1/2 page vertical 

105mm x 297mm 

1/3 page horizontal 
210mm x 100mm 

1/4 page vertical 
52mm x 297mm 
1/4 page horizontal 
210mm x 74mm 
1/4 page  
105mm x 148mm

Junior Page 
148mm x 210mm

1/1 page 
210mm x 297mm

1/3 page vertical 
60mm x 270mm 

1/3 page horizontal 
185mm x 90mm

1/8 page 
90mm x 65mm

1/4 page vertical 
45mm x 270mm 

1/4 page vertical 
90mm x 130mm 1/8 page vertical 

52mm x 148mm

1/8 page horizontal 
210mm x 39mm

1/2 page horizontal 
210mm x 148mm

1/8 page 
105mm x 74mm

1/4 page horizontal 
185mm x 65mm 

1/8 page horizontal 
185mm x 30mm

1/8 page vertical  
45mm x 130mm 

1/3 page vertical 
70mm x 297mm 

Attention: Please add 3mm on each side 
for trim on all formats in bleed!

Trade Journal 
Formats and Technical DataF
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Bound Inserts: Before accepting and confirming the order, a binding sample, if necessary a blank 
sample with details of size and weight, must be submitted. Inserts must be delivered 
with the bleed allowances specified below. Multi-page bound inserts and bound inserts 
with cover must be delivered folded. The front side of the insert must be marked.

            Minimum Format:                 147mm x 210mm 
            Maximum Format:                210mm x 297mm 
            Minimum Weight:                 for 4-paged products 115g/m²
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Bound Inserts 
Formats and Technical DataF
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1  Loose Inserts: Prior to accepting and confirming an order, a binding sample, if necessary a blank 
sample with size and weight specifications, must be submitted. Inserts must be deli-
vered trimmed and folded as finished end products. 

 
 
 

 
2  Bound Inserts: Mechanical gluing: Adhesive edge parallel to the waistband, at least 1cm to a maxi-

mum distance of 6cm from the waistband. Folded products must be closed towards 
the waistband. Positioning on request. 

 
Postcards, product samples on booklets or full-page advertisements will be charged 
additionally as an additional fixed insert. Prior to accepting and confirming an order, 
a binding sample, if necessary a blank sample with size and weight specifications, 
must be submitted. 

 

Delivery: The delivery of inserts, bound-in inserts and glued inserts must be accompanied 
by the delivery note. A sample of the pallet contents must be attached to the 
outside of the container to ensure flawless production. Please always send a 
sample to the publisher at the same time. 

 
Delivery Quantity: 20,300 copies 
 
Delivery Address: The delivery address for inserts and any other supplement will be communicated 

with the order confirmation. 
 
Delivery Deadline: The deadline for printing documents is at the same time the delivery date for 

the agreed issue (see Editorial Calendar starting on page 4). 
 
3  Contact: Markus Lehnert Advertising Manager 

Tel.: +49 6421 3086-594 
E-Mail: mlehnert@tedo-verlag.de

                  Minimum Format:           100mm x 210mm  
                       Maximum Format:          205mm x 290mm 

                        Minimum Weight:            115g/m²  
                         Maximum Weight:           upon request 

                           Positioning:                       undefined

                                                          Minimum Format:           105mm x 147mm 
                                                                       Maximum Format:          148mm x 190mm 
                                                                       Minimum Weight:            160g/m²

Loose and Bound Inserts 
Formates and Technical DataF



17 Special Advertising Formats 
Prices, Formats and Technical DataF

1  Special Advertising Formats: 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 

 
2  Prices:                         On request 
 

CD-ROM

Flap

Product Sample

Gatefolder

4  Price List Special Print:

6  PDF (72dpi): If you would like to use your technical paper after printing for 
online use, we would be pleased to create a PDF in low  
resolution for you free of charge, which is ideally suited for 
online use. 

 
7 Contact:                                         Markus Lehnert, Advertising Manager 

                                                       Tel.: +49 6421 3086-594 
                                                       E-Mail: mlehnert@tedo-verlag.de 

 

5  Reprinting License: If you would like to reprint your article after publication in the  
GEBÄUDEDIGITAL yourself, you can purchase a reprinting  
license from us.

Incl. a high-resolution PDF file. Plus 19% VAT.

We take over the printing and creation of an electronic file for your 
website.

Reprinting License
Circulation up to 1,000 pieces

Price € 390.-

All prices plus 19% VAT.

Seite 22
Ohne Leitung und Batterie 

Seite 44
Intelligent vernetzte Heizung

Seite 72
Licht schafft Sicherheit

Bild: Tim Riediger/vor-ort-foto.de

Ausgabe 01 Januar/Februar 2016 | www.gebaeudedigital.de | 4,80 €

Energiemessung: 
Zählen zahlt 
sich aus!         Seite 6

Zehn Anforderungen 
an ein Smart Home 
Zahlreiche Studien prophezeien dem Markt für smarte Lösungen im Wohnbereich in den kommenden
Jahren kräftige Zuwächse. Kein Wunder also, dass viele Hersteller ihre häusliche Automatisierungstech-
nik als 'smart' anpreisen. Doch nur weil Produkte per Fernbedienung steuerbar sind, verdienen sie die-
ses Prädikat noch nicht – entscheidend sind Faktoren wie Kommunikationsfähigkeit,
Interaktionsmöglichkeiten mit anderen Produkten und nicht zuletzt die Internetanbindung. Was alles
dazu gehört, zeigt der Smart-Home-Standard digitalSTROM: Für das Jahr 2014 wartet das Unterneh-
men mit diversen Innovationen auf, die die ganzheitliche Infrastruktur von digitalSTROM funktional
erweitern. Dazu zählen auch die Breitbandvernetzung und die Integration von Cloud-Services.

Ebenso wenig wie ein gutes Gedächtnis
mit einem hohen IQ gleichzusetzen ist,
sind technische Hilfsvorrichtungen auto-
matisch smart. Smart sind sie erst, wenn
sie u.a. durch eigene Logikeinheiten flexi-
bel auf unterschiedliche Anforderungen
reagieren können. Die Idee hinter dem
‘Smart Home’ ist, dass sich komfort-, ener-
gieeffizienz- und sicherheitsrelevante
Funktionen nach individuellen Bedürfnis-
sen bereitstellen und anpassen lassen.
Doch erst wenn alle zehn der im Folgen-
den erklärten Anforderungen erfüllt sind,
kann man wirklich von einem smarten Zu-
hause sprechen.

1. Vollständige Vernetzung

Ein Smart Home ist erst dann wirklich
smart, wenn alle Geräte miteinander ver-
netzt sind. Das Smart-Home-System von 
digitalSTROM integriert sämtliche elektri-
schen Geräte im Haus – angefangen von
gesteckten Leuchten, Tastern, Rollläden,
über den Kühlschrank bis hin zur Kaffee-
maschine. Zudem werden Sensoren, z.B.
Rauch- und Bewegungsmelder oder Wet-
terstationen, und IP-Geräte wie eine
Sonos-Audioanlage oder eine Philips Hue
vernetzt. Neben der kompletten Vernet-
zung zur Steuerung von Haushaltsgeräten

und Installationstechnik, sorgt digital-
STROM nun zusätzlich für die Ausstattung
jedes Raumes mit einer lichtleiterbasierten
Breitbandinfrastruktur, die dem rasch
wachsenden Datendurchsatz durch hoch-
auflösende Smart TVs oder Streaming-
Dienste wie Spotify gerecht wird.

2. Kommunikation 
ist keine Einbahnstraße

Die Vernetzung von Schaltern, Leuchten,
Rollläden etc. hat nicht nur den Zweck, die
angeschlossenen Geräte aus der Ferne zu
steuern. Sie muss auch eine bidirektionale
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Sonderdruck aus Ausgabe xx Jahr www.gebaeudedigital.de Sonderdruck aus Ausgabe xx Jahr

2 pages, 4-coloured, 135g/m2

Circulation 500 1,000 2,000 5,000 10,000

Price € 760.- € 800.- € 900.- € 1,230.- € 1,430.-

4 pages, 4-coloured, 135g/m2

Circulation 500 1,000 2,000 5,000 10,000

Price € 895,- € 945,- € 1,180.- € 1,930.- € 2,940.-

3  Special Print: Reprinting publications is a flexible and cost-effective way to 
combine your product and brand message with the credibility 
and reputation of GEBÄUDEDIGITAL. 

 



18 Company Profile 
Prices, Formats and Technical DataF

1  Brief Description: Highlight and promote your company on a 1/2 or 1/1 page with your  
company image and logo. 

 
2  Prices: 1/2 page € 1,990.- 

1/1 page € 4,120.- 
Alle prices plus 19% VAT. 

 
3  Therefore we need: • Contact data 

  (Everything important: phone, fax, webadress, e-mail) 
• digitalized logo as eps-file 
• Product image – with a minimum resolution of 300dpi 
• Text about your company in Word or other text files, RTF-files  
  are also welcome 
 1/2 page with approx. 1,900 characters 
 1/1 page with approx. 4,400 characters  
 
The design of the profile is carried out by our graphics department and is 
also included in the price. 

 
4  Contact: Nadin Dehmel, Media Consulting 

Phone: +49 6421 3086-524 
E-Mail: ndehmel@tedo-verlag.de

Musterfirma GmbH 
Musterstraße 1 
D-12345 Muster 
Tel. +49 1234 5678-9 
Fax +49 1234 5678-10 
info@muster.de | www.muster.de

Zothecas fermentet tremulus ossifragi 

ut saetosus rures deciperet saburre. Optimus parsimonia umbraculi 
satis libere praemuniet adfabilis syrtes, iam saburre fermentet pre-
tosius catelli, etiam utilitas matrimonii frugaliter deciperet gulosus 
agricolae, iam lascivius concubine vix fortiter conubium santet bellus 
fiducias. Augustus vocificat concubine. Quadrupei suffragarit  

Fragilis zothecas libere 
circumgrediet perspicax cathedras. Parsimonia matrimonii amputat 
verecundus agricolae. Adlaudabilis saburre conubium santet chiro-
graphi. Aegre saetosus rures divinus amputat adlaudabilis zothecas. 
Concubine imputat syrtes. Perspicax oratori corrumperet ossifragi. 
Tremulus apparatus bellis adquireret fiducias, quamquam Pompeii 
insectat saburre. Suis vocificat quinquennalis chirographi. Bellus sa-
burre adquireret syrtes, etiam saburre suffragarit oratori, quamquam 
fiducias frugaliter miscere ossifragi, iam apparatus bellis vocificat 
ossifragi, etiam quadrupei adquireret pessimus parsimonia rures. 

Syrtes divinus suffragarit 
saburre, semper incredibiliter lascivius syrtes vocificat Aquae Sulis, 
quamquam catelli circumgrediet Augustus. Verecundus agricolae in-
sectat fiducias, et Pompeii neglegenter miscere satis parsimonia um-
braculi. Plane adlaudabilis quadrupei frugaliter corrumperet verecun-
dus matrimonii. Aquae Sulis imputat aegPompeii lucide fermentet 
vix gulosus umbraculi. re saetosus rures divinus amputat adlaudabi-
lis zothecas. Concubine imputat syrtes. Perspicax oratori corrumpe-
ret ossifragi. Tremulus apparatus bellis adquireret fiducias, quam-
quam Pompeii insectat saburre.Suis vocificat quinquennalis chiro-
graphi. Bellus saburre adquireret syrtes, etiam saburre suffragarit 
oratori, quamquam fiducias frugaliter miscere ossifragi, iam appara-
tus bellis vocificat ossifragi, etiam quadrupei adquireret pessimus 
parsimonia rures.sifragi, etiam quadrupei adquireret pessimus par-
simonia rures. sifragi, etiam quadrupei adquireret pessimus parsi-

monia rures.sifragi, etiam quadruOctavius neglegenter miscere 
tremulus suis. Medusa agnascor saburre. Syrtes vocificat satis quin-
quennalis cathedras.us ossifragi adquireret rures, utcunque fragilis 
agricolae conubium santet quinquennalis matrimonii. Suis fermentet 
chirographi. Fragilis syrtes aegre fortiter amputat chirographi. Suis 
senesceret matrimonii.cathedras.us ossifragi adquireret rures, utcun-
que fragilis agricolae conubium santet quinquennalis matrimonii. 
Suis fermentet chirographi.  

ut saetosus rures deciperet saburre 
Optimus parsimonia umbraculi satis libere praemuniet adfabilis syr-
tes, iam saburre fermentet pretosius catelli, etiam utilitas matrimonii 
frugaliter deciperet gulosus agricolae, iam lascivius concubine vix 
fortiter conubium santet bellus fiducias. Augustus vocificat concu-
bine. Quadrupei suffragarit saburre.re saetosus rures divinus ampu-
tat adlaudabilis zothecas. Concubine imputat syrtes. Perspicax ora-
tori corrumperet ossifragi. Tremulus apparatus bellis adquireret fidu-
cias, quamquam Pompeii insectat saburre.Suis vocificat quinquen-
nalis chirographi. Bellus saburre adquireret syrtes, etiam saburre suf-
fragarit oratori, quamquam fiducias frugaliter miscere ossifragi, iam 
apparatus bellis vocificat ossifragi, etiam quadrupei adquireret pes-
simus parsimonia rures. 

Fragilis zothecas libere 
circumgrediet perspicax cathedras. Parsimonia matrimonii amputat 
verecundus agricolae. Adlaudabilis saburre conubium santet chiro-
graphi. Aegre saetosus rures divinus amputat adlaudabilis zothecas. 
Concubine imputat syrtes. Perspicax oratori corrumperet ossifragi. 
Tremulus apparatus bellis adquireret fiducias, quamquam Pompeii 
insectat saburre.Suis vocificat quinquennalis chirographi. Bellus sa-
burre adquireret syrtes, etiam saburre suffragarit oratori, quamquam 
fiducias frugaliter miscere ossifragi, iam apparatus bellis vocificat 
ossifragi, etiam quadrupei adquireret pessimus parsimonia rures. 

Syrtes divinus suffragarit 
saburre, semper incredibiliter lascivius syrtes vocificat Aquae Sulis, 
quamquam catelli circumgrediet Augustus. Verecundus agricolae in-
sectat fiducias, et Pompeii neglegenter miscere satis parsimonia um-
braculi. Plane adlaudabilis quadrupei frugaliter corrumperet verecun-
dus matrimonii. Aquae Sulis imputat aegPompeii lucide fermentet 
vix gulosus umbraculi. dus matrimonii. Aqdus matrimonii. Aquae 
Sulis imputat aegPompeii lucide fermentet vix gulosus umbraculi. 
dus matrimonii. Aquae Sulis imputat aegPompeii lucide 

- Anzeige -

C
om

pa
ny

 P
or

tr
ai

t

Bi
ld

: X
XX

(Max. 4,400 characters)

LOGO

Size: 170mm x 70mm
Resolution:   300dpi

Bild: XXX

Musterfirma GmbH 
Musterstraße 1 
D-12345 Muster 
Tel. +49 1234 5678-9 
Fax +49 1234 5678-10 
info@muster.de | www.muster.de

Zothecas fermentet tremulus ossifragi 

ut saetosus rures deciperet saburre. Optimus parsimonia umbraculi 
satis libere praemuniet adfabilis syrtes, iam saburre fermentet pre-
tosius catelli, etiam utilitas matrimonii frugaliter deciperet gulosus 
agricolae, iam lascivius concubine vix fortiter conubium santet bel-
lus fiducias. Augustus vocificat concubine. Quadrupei suffragarit  

Fragilis zothecas libere 
circumgrediet perspicax cathedras. Parsimonia matrimonii ampu-
tat verecundus agricolae. Adlaudabilis saburre conubium santet 
chirographi. Aegre saetosus rures divinus amputat adlaudabilis zo-
thecas. Concubine imputat syrtes. Perspicax oratori corrumperet 
ossifragi. Tremulus apparatus bellis adquireret fiducias, quamquam 
Pompeii insectat saburre. Suis vocificat quinquennalis chirographi. 
Bellus saburre adquireret syrtes, etiam saburre suffragarit oratori, 
quamquam fiducias frugaliter miscere ossifragi, iam apparatus bel-
lis vocificat ossifragi, etiam quadrupei adquireret pessimus parsi 

Syrtes divinus suffragarit 
saburre, semper incredibiliter lascivius syrtes vocificat Aquae Sulis, 
quamquam catelli circumgrediet Augustus. Verecundus agricolae 
insectat fiducias, et Pompeii neglegenter miscere satis parsimonia 
umbraculi. Plane adlaudabilis quadrupei frugaliter corrumperet ver-
ecundus matrimonii. Aquae Sulis imputat aegPompeii lucide fer-
mentet vix gulosus umbraculi. re saetosus rures divinus amputat 
adlaudabilis zothecas. Concubine imputat syrtes. Perspicax oratori 
corrumperet ossifragi. Tremulus apparatus bellis adquireret fidu-
cias, quamquam Pompeii insectat saburre.Suis vocificat quinquen-
nalis chirographi. Bellus saburre adquireret syrtes, etiam saburre 
suffragarit oratori, quamquam fiducias frugaliter miscere ossifragi, 
iam apparatus bellis vocificat ossifragi, etiam quadrupei adquireret 
pessimus parsimonia rures.sifragi, etiam quadrupei adquireret pes-
simus parsimonia rures. sifragi, etiam quadrupei adquireret.
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19 Inner Cover 
Prices, Formats and Technical DataF

1  Inner Cover: Targeted and precise advertising in your subject area! 

2  Brief Description: With the Inner Title format, GEBÄUDEDIGITAL offers a special form of ad-
vertising. With your motif you open one of the permanent categories and stand 
out from the crowd. In this way you bring yourself even more specifically into 
the consciousness of the reader. The format Innner Cover contains the follo-
wing elements for your cross-media communication: 

 
1    Your inner Cover in the relevant section 
2    Introductory article (Topic in consultation with our editors) 
3    Publication of your article as a teaser in the GEBÄUDEDIGITAL
     Newsletter 
4    Publication of your article on www.gebaeudedigital.de  

 
Possible categories are: 
• Home & Building Automation            • Management & Staff 
• Light & Shadows                                    • Security & Monitoring 
• Power & Air-Conditioning Technology    • Communication & Infrastructure 
• Planning & Installation                    

 
3  Format: Motif Inner Cover: 210mm x 297mm (plus 3mm bleed on each side) 
 
4  Data Delivery: Article: Text with approx. 8,000 characters, logo, 

Images as JPEG, TIF with 300dpi or as eps-file 
 
5  Price: € 4,100.- (plus VAT)

Lichtmanagement  

per Plug&Play und  

Advanced Services
Bild: ©Chombosan/stock.adobe.com und ©Parilov/shutterstock.com

Licht & Schatten

1 2

3 4

Macht Papier überflüssig –
Das professionelle Online-Banking  

Der bargeldlose Zahlungsverkehr ist im
privaten Bereich mittlerweile genauso
selbstverständlich geworden wie das
Musik downloaden. Aber auch im Ge-
schäftsalltag zeigt sich, dass das Online-
Banking mit zur wichtigsten Anwendung
gehört und heutzutage nicht mehr weg-
zudenken ist. Erspart es doch den lästi-
gen Weg zur Bank, das Buchen manuel-
ler Kontoauszüge und das Ausstellen von
Überweisungsbelegen in Papierform.
Idealerweise sollte das Online-Banking
fester Bestandteil einer Gesamtlösung
sein, wie es zum Beispiel auch bei Power-
bird ist. Dabei zeichnet sich das  inte-
grierte Modul durch seinen hohen Kom-
fort und seine leichte Bedienbarkeit aus.
Durch die eingebaute Selbstlernfunkion
können über 90% der Zahlungen schnell,
einfach und vollautomatisch zugeordnet
und verbucht werden. Durch die enge
Verknüpfung zur Offenen-Posten-Verwal-
tung bzw. der Finanzbuchhaltung wer-
den Geschäftsvorfälle automatisch er-
zeugt und direkt mit den dazugehörigen
Belegen verrechnet. Durch optional an-
legbare Buchungsregeln lassen sich auch
wiederkehrende Kontobewegungen,
denen keine Rechnung zu Grunde liegt
(z.B. Miete), automatisch buchen. Das
zeitaufwendige manuelle Abgleichen von

Kontoauszügen entfällt damit komplett.
Darüber hinaus bieten die umfangreichen
Funktionen des Moduls eine komfortable
Abwicklung des gesamten Zahlungsver-
kehrs auf elektronischem Wege. Direkt
aus der Software heraus können alle
Überweisungen und Lastschriften erzeugt
und über eine sichere Verbindung elek-
tronisch versandt werden. 

Immer am Puls der Zeit –
Die mobilen Lösungen 

Eine zukunftssichere Branchen-Software
muss ständig mit der Zeit gehen, neue
Anforderungen erkennen und sie optimal
umsetzen. Und weil gerade im Handwerk
der Einsatz von mobilen Geräten im Ar-
beitsalltag immer weiter zunimmt, ist es
selbstverständlich, dass zu Powerbird
auch mobile Lösungen angeboten wer-
den. Mit den mobilen Apps ‘Mobile Zeit-
erfassung’, ‘Mobile Auftragsabwicklung’
und ‘Mobiles CRM mit Vorgangsmanage-
ment’ ist Powerbird einen weiteren gro-
ßen Schritt in Richtung ‘papierloses Büro’
gegangen. Dabei ist die Ausrichtung der
mobilen Lösungen klar: Sie müssen den
Arbeitsalltag erleichtern, komfortabel,
übersichtlich und einfach bedienbar sein.
Mit der Zeiterfassungs-App für
Smartphones und Tablets werden alle an-
stehenden Termine direkt auf dem Mobil-
gerät angezeigt. Dabei können Arbeits-

zeiten wahlweise über eine Standard-
Zeiterfassung eingegeben oder alternativ
per Stempelfunktion erfasst und automa-
tisch dem Projekt bzw. Kundendienst zu-
geordnet werden. Die Datenübertragung
erfolgt dabei in Echtzeit und steht dem
Büro sofort zur Abrechnung zur Verfü-
gung. Das manuelle Ausfüllen von Stun-
denzetteln entfällt mit der Zeiterfassungs-
App komplett. Bei der ‘Mobilen Auftrags-
abwicklung’ wurden diese Funktionen
um zahlreiche innovative Features erwei-
tert. Diese Anwendung zur kompletten
mobilen Auftragsabwicklung ist wegen
der nötigen Übersichtlichkeit ausschließ-
lich für Tablets ausgelegt. Hier kann der
Monteur direkt vor Ort zusätzlich benö-
tigtes Material oder fehlende Artikel dem
entsprechenden Projekt/Kundendienst zu-
fügen. Dabei bedient er sich einfach aus
den Vorgaben des jeweiligen Auftrags
oder aus einer Liste vordefinierter Favori-
ten. Alternativ können mit der Kamera
des Tablets die Barcodes auf den Kartons
der Artikel eingescannt werden. Um der
‘Zettelwirtschaft’ vollends zu entgehen
kann der Kunde den fertigen Auftrag di-
rekt auf dem Tablet unterschreiben. Ab-
gerundet wird das Portfolio der mobilen
Lösungen mit dem ‘Mobilen CRM mit
Vorgangsmanagement’. Mit dieser App
stehen alle relevanten Kundendaten je-
derzeit auch von unterwegs aus auf den
mobilen Geräten zur Verfügung; egal ob
es sich dabei um die Gesprächshistorie,
Telefonate, Mails oder abgelegtes Bildma-
terial handelt. Zusätzlich können Dank
des integrierten Vorgangs- und Aufga-
benmanagement Kundenwünsche sofort
bearbeitet bzw. durch die Echtzeitüber-
tragung Prozesse im Büro direkt angesto-
ßen werden. Und dafür ist kein Blatt Pa-
pier nötig. Als Fazit kann man sagen: Ein
weitestgehend ‘papierloses Büro’ ist auch
heute schon im Geschäftsalltag möglich,
sofern man die richtige Software im Ein-
satz hat. Mit Powerbird kann sich der
Nutzer von dem unübersichtlichen und
platzraubenden Papierchaos verabschie-
den und seine  Kosten für das Papierar-
chiv deutlich senken.                          ■

90 GEBÄUDEDIGITAL 2 | 2016

Autor | Gaby Jahn,
Hausmann & Wynen 

Datenverarbeitung GmbH
www.powerbird.de

Branchen-Software und Planungstools
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Mit der App-Auftragsabwicklung ermöglicht Powerbird die komplette mobile Ab-
wicklung im Bereich Kundendienst- und Projektaufträge.

Die richtige Software 
für ein ‘papierloses Büro’

Mit der geeigneten Software lässt sich
auch im Geschäftsalltag mit nur wenigen
Schritten ein weitestgehend papierloses
Büro professionell realisieren. Power-
bird – die Branchen-Software für Elektro-
und Haustechnikbetriebe – bietet Hand-
werksbetrieben dieser Branchen mit sei-
nen durchdachten Funktionen und mobi-
len Apps die besten Voraussetzungen
dafür. Powerbird ist als modulare Soft-
ware-Komplettlösung konzipiert und bie-
tet von Angebot bis Rechnung, von Kal-
kulation, GAEB und Materialeinkauf bis
hin zu Projektverwaltung und Einsatzpla-
nung, das optimale Werkzeug zur erfolg-
reichen Unternehmensführung. Neben
den mobilen Lösungen sind auch ver-
schiedene Bestellsysteme der Elektro-
großhandlungen angebunden. Durch die
enge Verzahnung aller Prozesse, unter-
stützt die Software Sie in allen Bereichen
des Arbeitsalltags effizient und transpa-
rent. Papiergebundene Arbeitsvorgänge
entfallen dadurch weitestgehend. 

Papierarchiv contra 
digitale Archivierung

Tatsache ist, dass uns heutzutage die
meisten Dokumente und Informationen
im Geschäftsalltag per E-Mail zugehen,
häufig mit umfangreichen Anhängen.
Auch wenn diese Unterlagen bereits in di-
gitaler Form vorliegen, werden sie in vie-
len Betrieben für die weitere Bearbeitung
und spätere Aufbewahrung erst einmal
vollständig ausgedruckt und anschließend
im Papierarchiv gelagert. Zusammen mit
den Schriftstücken, Bildern oder Bauzeich-
nungen, die zusätzlich noch per Post zu-
gesandt oder von Außendienstmitarbei-
tern von der Baustelle oder dem Kunden
mitgebracht werden, nimmt das ‘Papier-
chaos’ seinen Lauf. Die Branchen-Soft-
ware Powerbird ermöglicht eine einfache
und rechtskonforme Archivierung sämtli-
cher Unterlagen in digitaler Form. Viele
Dokumente werden dabei bereits aus der
Kalkulation oder Fakturierung heraus, di-
rekt kunden- bzw. projektbezogen in der
Dokumentenablage gespeichert und elek-
tronisch archiviert. Ob die Übernahme von
Mails aus Outlook oder das Erfassen ein-
gescannter Schriftstücke, Stundenzettel

oder Bilder – alles kann per drag & drop
leicht zugeordnet und archiviert werden.
Dadurch werden Papierberge vermieden,
Prozesse beschleunigt und ein schneller
und dezentraler Zugriff auf alle Informa-
tionen gesichert. Aber das ‘papierlose
Büro’ geht über das reine Archivieren von
Unterlagen in digitaler Form weit hinaus. 

Schnell, einfach, papierlos –
Die elektronische Bestellabwicklung

Gerade im Handwerk spielt der elektroni-
sche Datenaustausch im B2B-Bereich
(Business-to-Business) heutzutage eine
immer größere Rolle, vor der kein Hand-
werksbetrieb die Augen verschließen
sollte. Ist doch gerade die Verbindung
zwischen Handwerk und Handel extrem
wichtig und kann sich durch einen opti-
mierten Datentransfer positiv auf die
Kosten- und Erlössituation auswirken.
Voraussetzung dafür ist eine leistungsfä-
hige Software mit definierten Schnittstel-
len, wie die Übergabeschnittstelle Lang
(UGL), Webservices, Open Catalog Inter-
face (OCI)  und die Integrierte Daten-
Schnittstelle (IDS). Die Branchen-Software
Powerbird nutzt alle relevanten Schnitt-
stellen zum Großhandel. Dadurch haben
Elektrobetriebe die Möglichkeit, sich ta-

gesaktuelle Artikelpreise und Verfügbar-
keiten des Großhändlers sekundenschnell
anzeigen zu lassen und daraus resultie-
rende Bestellungen einfach und effizient
elektronisch abzuwickeln. Online ver-
sandte Auftragsbestätigungen des Händ-
lers werden automatisch mit der zugehö-
rigen Bestellung abgeglichen. Zusätzlich
lassen sich über die OCI- und IDS-Anbin-
dung Warenkörbe aus dem Online-Shop
des Händlers direkt einem Angebot oder
einer Bestellung zuordnen. Per Webser-
vices können Preis- und Lageranfragen
sogar an den Großhändler gesandt wer-
den, ohne dass der Online-Shop des
Händlers aufgesucht werden muss. Auf
Knopfdruck können dann aus der Soft-
ware heraus, direkt Aufträge, Bestellun-
gen oder Rechnungen erstellt werden.
Elektronische Lieferscheine des Händlers
können importiert und automatisch mit
der jeweiligen Bestellung verlinkt wer-
den. Gleichermaßen erfolgt auch die Er-
fassung und Verlinkung der online abge-
rufenen Rechnungen bei Powerbird auto-
matisch. Evtl. Abweichungen beim Preis,
der Verfügbarkeit oder bei zusätzlich ver-
arbeitendem Material werden dabei so-
fort kenntlich gemacht und zusätzlich in
die Projektkosten eingerechnet. Effizien-
ter und papiersparender geht es kaum. 
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Die Verbindung zwischen Handwerk und Handel ist heutzutage extrem wichtig.  Die
Branchen-Software Powerbird nutzt alle relevanten Schnittstellen zum Großhandel.

Lichtmanagement  

per Plug&Play und  

Advanced Services
Bild: ©Chombosan/stock.adobe.com und ©Parilov/shutterstock.com

Licht & Schatten
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3a  Economical Area:  

Shares of actual distributed circulation: 
 

3b  National Distribution by Postal Code:

National 19.416 98,68%

International 260 1,32%
Actual Distributed Circulation 19.676 100%

Postal Code 0 297 1,53%
Postal Code 1 761 3,92%
Postal Code 2 1.625 8,37%
Postal Code 3 2.145 11,05%
Postal Code  4 2.652 13,66%
Postal Code 5 2.153 11,09%
Postal Code 6 1.949 10,04%
Postal Code 7 3.738 19,25%
Postal Code 8 2.433 12,53%
Postal Code 9 1.662 8,56%
National 19.416 100%

Copies %

1  Circulation Control:  
 
2  Circulation Analysis: Copies per issue on average for the period from  

01 July 2018 until 30 June 2019 (Q3 + Q4 2018 und Q1 + Q2 2019) 
 

 

 
 
 
 
 

Print run: 20.000

Actual Distributed Circula-
tion (ADC): 19.676

 
thereof abroad

 
260

Sold Circulation 235 thereof abroad –

• Subscribed Copies 232 Member pieces 28
• Memberships – – –
• Other Sales – – –
• Retail Sales 3 thereof abroad 1
• Return – – –

Free Pieces: 19.441 thereof abroad 231

Remaining, Archive and  
Proof Copies:

 
324

Trade Journal 
Circualtion and Distribution Analysis



21 Trade Journal  
Receiver Structure3-E

Target Markets

Electrical Installation and Electrical Trade                                                                                                                           58.76%

Lighting Technology and Lighting Planning                                                                                                                         14.03%

Specialist Panners, Architects, Engineering 
Offices, Real Estate

Heating-, Air-Conditioning- 
and Ventitaltion Technology

Consumers, Building Owners 3.17%

Institutes, Associations and Authorities 2.04%

11.61%

5.06%

Home & Building Automation 19.44%

Planning & Installation 18.16%

Light & Shadow 16.24%

Security & Monitoring 13.25% 

Solar & Energy Technology 3.63%

Management & Staff 8.33%

Heating, Climate & Ventilation 5.77%

Communication & Multimedia 15.17%

Content Analysis of the Editorial Part

1-20 Employees 35.72%

21-50 Employees 14.29%

51-100 Employees 12.68%

101-500 Employees 14.31%

501-1,000 Employees 10.13%

über 1,000 Employees 12.87%

Size of Companies Field of Activities
Construction, Progress 35.63%

Project Development and -Planning 25.91%

Sales, Distribution 10.82%

Corporate Management 15.26%

Manufacturing, Maintenance 5.87%

Purchase, Procurement 5.03%

Other 1.48%

Wholesale Electrical Trade                                                                                                                                                    5.33%
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7  Data Formats:            GIF, PNG, JPEG (72dpi, RGB-colour space) or HTML 5 data size max. 4MB 
                                        No evaluations for flash banners or banner integrated via i-frames possible. 
 
8  Data Delivery:            Please send us the following data one week before publication via e-mail to:  
                                        banner@tedo-verlag.de.de 
 
9  Contact:                      Nadin Dehmel, Media Consulting 
                                        Phone: +49 6421 3086-524 
                                        E-Mail: ndehmel@tedo-verlag.de

Website: www.gebaeudedigital.de 
Prices, Formats and Technical Data P

1  Website:                      www.gebaeudedigital.de 
 
2  Usage Data:                From 01. July 2018 to 30. June 2019 
                                        Visitors: 50.917, Page Impressions: 70.398 
 
3  Brief Description:      Online advertising is an ideal medium to draw attention to your own web content 
                                        about building and lighting technology as well as electrical installation. Place your 
                                        advertisement on www.gebaeudedigital.de next to the constantly updated news! 
 
4  Target Group:            Electrical Installation and Trade 
 
5  Publishing House:     TeDo Verlag GmbH • Zu den Sandbeeten 2 • 35043 Marburg 
 
 
6  Banner Formats and Prices: 

Banner Size (Pixels) Description Price/ 
Month

1. Fullsize 
   Banner 468 x 60 Pixels Integrated and prominent placing in the content 

section of the website € 690.-

2. Skyscraper 160 x 600 Pixels Portrait advertising space to the right of the content € 1,150.-

3. Super Banner 728 x 90 Pixels Prominently placed at the header with plenty of space 
for your advertising message € 1,200.-

4. Medium 
   Rectangle 300 x 250 Pixels Striking placement in the middle of  

the editorial section € 750.-

5. Standard Top 300 x 60 Pixels Concise smaller advertising space  
to the right of the content € 530.-

6. Cornersquare 
   Banner 405 x 90 Pixels Noticeable placement in the upper right corner € 530.-

7. Wallpaper 1,133 x 90 Pixels 
+ 160 x 600 Pixels

Combine the advanatages of  
Skyscraper and Super Banner € 2,130.-

Other formats on request. All prices plus 19% VAT. 
Sponsored Post – Prices and information on pages 23 and 26.

Headline
Matrimonii vocificat adfabilis apparatus 
bellis, et suis plane divinus conubium san-
tet aegre lascivius hirographi. Suis celeri-
ter senesceret umbraculi Pessimus.

Headline
Matrimonii vocifi-
cat adfabilis.

1.Fullsize Banner

2. 
Sk

ys
cra

pe
r

3. Super Banner

4. Medium 
Rectangle

6. Cornersquare 
Banner

7. Wallpaper

5. Standard Top

Headline
Matrimonii vocificat adfabilis ap-

Headline
Matrimonii vocificat adfabilis apparatus 
bellis, et suis plane divinus conubium 
santet aegre lascivius hirographi. Suis 
celeriter senesceret umbraculi Pessi-
mus.

Headline
Matrimonii vocifi-
cat adfabilis. Ad-
fabilis saburre 
negle

Headline
Fragilis syrtes celeriter agnascorApparatus bellis in-
sectat quadrupei. Matrimonii deciperet lascivius agri-
colae, quamquam optimus saetosus ossifragi aegre 
infeliciter 

Headline
Matrimonii vocifi-
cat adfabilis. Ca-
thedras miscere 
chirographi, et 
bellus



23 Website Sponsored Post 
Prices, Format and Technical DataF

1  Brief Description: An essential feature of the Sponsored Post format is its presentation in the 
style of the editorial environment. A sponsored-post differs from editorial 
content by the following note: - Advertisement - 

 
Success factors for a sponsored post are contents with relevance for the reader 
that offer him added values or benefits. The advertiser positions himself as a 
competent solution partner with target group-oriented formulations, appealing 
images or the simple presentation of complex facts. The wording of the headline 
has a decisive influence on the click rate of the user. 

 
2  Content und Formats:a) Sponsored Post 

By clicking on the link in the Sponsored Post, the user can access the complete 
article at www.gebaeudedigital.de. From there, there is a link to your target 
URL. 

 
b) Text-Teaser 
By clicking on the link in the Sponsored Post preview text, the user is taken  
directly to your target URL. 

 
3  Dealine: Please send us your data five working days before publication via e-mail to: 

banner@tedo-verlag.de 
 

In addition to the placements described here, we will be pleased to offer you 
further placements on request. Please also inquire about our attractive combintion 
offers 'Online+Newsletter', which we tailor to your communication goals 
and offer maximum coverage. 

 
 

4  Prices: 
 
 
 
 
 
 

 
 
5  Placement Website: Linking: 

 

All images as JPEG, GIF or PNG in RGB color space at 72dpi.

(All prices plus 19% VAT.)

Medium and Form Placement Term Price
Sponsored Post Premium Head section 14 Days € 1,120.-
Sponsored Post Standard Bottom section 14 Days € 1,000.-
Text-Teaser Premium Head section 14 Days €    980.-
Text-Teaser Standard Bottom section 14 Days €    780.-

Premium Section

Standard Section

GEBÄUDEDIGITAL is neither responsible for the content nor for any products offered. 

Required Data Headline Abstract Thumbnail Main Body Images for 
Main Body Target-URL

Sponsored 
Post

max. 30  
characters

max. 250  
characters

Image rights 
required

ca. 2,500  
characters

Image rights 
required

to your web-
site

Text-Teaser max. 30  
characters

max. 250  
characters

Image rights 
required – – to your web-

site

Sponsored Post 
Linking within  
www.gebaeudedigital.de

Teaser-Text 
Linking to your target-URL
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1  Name: GEBÄUDEDIGITAL Newsletter 2  Brief Description: The HTML-Newsletter is published every 14 days with the latest news for building 
services engineering, electrical installation and lighting technology. 
As a customer-oriented advertising medium, it is particularly suitable for fast, 
direct advertising messages with a high repetition rate.  

 
3  Target Group: Electrical Installation and Trade 
 
4  Frequency: 25 x per year 
 
5  Volume: 10. Volume 2020 
 
6  Usage Data: Circulation: 3,776 Subscribers (August 2019) 
 
7  Publisher: TeDo Verlag GmbH 

Zu den Sandbeeten 2 • 35043 Marburg 
 
8  Contact: Editorial Department  

Kai Binder, Editor in Chief TeDo Verlag 
Phone.: +49 6421 3086-139 
E-Mail: kbinder@tedo-verlag.de 

 
Newsletter Advertisement 
Nadin Dehmel, Media Consulting 
Phone.: +49 6421 3086-524 
E-Mail: ndehmel@tedo-verlag.de 

 

GEBÄUDEDIGITAL Newsletter 
Portrait and Deadlines1

July August September Oktober November December
14 | 08.07.2020 16 | 05.08.2020 18 | 02.09.2020 21 | 14.10.2020 23 | 11.11.2020 25 | 09.12.2020

15 | 22.07.2020 17 | 19.08.2020 19 | 16.09.2020 22 | 28.10.2020 24 | 25.11.2020

20 | 30.09.2020

Special Newsletter to the Following Trade Fairs 2020
Issues 04 & 05: Light+Building Issue 12: Sicherheitsexpo

Issue 09: Angacom Issues 18 & 19: Security 

Issue 11: Intersolar Issue 22: belektro&GET Nord

January February March April May June
01 | 08.01.2020 03 | 05.02.2020 05 | 04.03.2020 07 | 01.04.2020 10 | 13.05.2020 12 | 09.06.2020

02 | 22.01.2020 04 | 19.02.2020 06 | 18.03.2020 08 | 15.04.2020 11 | 27.05.2020 13 | 24.06.2020

09 | 29.04.2020



25 GEBÄUDEDIGITAL Newsletter 
Preise, Formate und technische AngabenP

9  Prices and Advertising Formats: 

All ad sizes are subject to the above unit prices plus 19% VAT. 
 

10  Data Formats: Please send us the data exclusively in RGB colour space and in a resolution of 
72dpi. Sending data in the CMYK colour space can lead to color deviations in 
the production process. Supported data file formats are JPEG and PNG. 

 
11  Data Delivery: Please send us the following data on delivery via e-mail at: 

banner@tedo-verlag.de 
• Client name 
• Contact for requests  
• Target URL 

 
12  Deadline: One week before publication of the newsletter 
 
13  Payment Conditions/Bank Account:  
      The invoice amount is payable within 14 days after receiving the order. On payments within 8 days 
      we grant a 2% cash discount on the invoice amount. 
 

Sparkasse Marburg-Biedenkopf:                              Postbank Frankfurt/Main: 
BLZ 533 500 00, Kto.-Nr. 1037305320                    BLZ 500 100 60, Kto.-Nr. 517 030-603 
IBAN: DE83 5335 0000 1037 3053 20                     IBAN: DE 51 5001 0060 0517 0306 03 
SWIFT-BIC: HELADEF1MAR                                  SWIFT-BIC: PBNKDEFF 

 

Designation Format Price

Header Banner 600 x 150px € 1,270.-

Premium Banner 600 x 150px €    690.-

Standard Banner 600 x 150px €    420.-

Special Format 290 x 210px €    420.-

Header Banner

Premium Banner

Standard Banner

Special 
Format
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1  Brief Description: An essential feature of the Sponsored Post format is its presentation in the 
style of the editorial environment. A sponsored-post differs from editorial 
content by the following note: - Advertisement - 

 
Success factors for a sponsored post are contents with relevance for the reader 
that offer him added values or benefits. The advertiser positions himself as a 
competent solution partner with target group-oriented formulations, appealing 
images or the simple presentation of complex facts. The wording of the headline 
has a decisive influence on the click rate of the user. 

 
2  Content and Formats a) Sponsored Post 

By clicking on the link in the Sponsored Post, the user can access the complete 
article at www.gebaeudedigital.de. From there, there is a link to your target 
URL. 

 
b) Text-Teaser 
By clicking on the link in the Sponsored Post preview text, the user is taken  
directly to your target URL. 

 

 
3  Deadline: Please send us your data five working days before publication via e-mail to: 

banner@tedo-verlag.de 
 
In addition to the placements described here, we will be pleased to offer you 
further placements on request. Please also inquire about our attractive com-
bination offers 'Online+Newsletter', which we tailor to your communicati goals 
and offer maximum coverage. 

 
4  Prices: 

 
 
 
 
 
 

 
5  Placement Newsletter:                                            Linking:

All images as JPEG, GIF or PNG in RGB color space at 72dpi.

(All Prices plus 19% VAT)

Medium und Form Placement Term Price/Month
Sponsored Post Premium Head Section 1 Issue € 875.-
Sponsored Post Standard Bottom Section 1 Issue € 625.-
Text-Teaser Premium Head Section 1 Issue € 520.-
Text-Teaser Standard Bottom Section 1 Issue € 420.-

GEBÄUDEDIGITAL is neither responsi-
ble for the content nor for any products 
offered.

Required Data Headline Abstract Thumbnail Main Body Images for 
main Body Target-URL

Sponsored 
Post

max. 30  
characters

max. 250  
characters

Image rights 
required

ca. 2,000  
characters

Image rights 
required

to your  
website

Text-Teaser max. 30  
characters

max. 250  
characters

Image rights 
required – – to your  

website
Pr

em
ium
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n

Sponsored Post 
Linking within  
www.gebaeudedigital.de

Teaser-Text 
Linking to your target-URL

Standard Section

Premium Section

Newsletter Sponsored Post 
Prices, Formats and Technical DataF



38 i-need.de 
Find and be found!

2  Brief Description: i-need.de bundles all important information about your products, your company 
and your editorial publications. It provides the user with comprehensive informa-
tion in text, image and video form. The i-need.de marketing portal combines all 
product catalogues of the TeDo trade media for these areas: Automation techno-
logy, production technology, industrial image processing, robotics, switch cabinet 
construction, building technology, industry 4.0. 

 
i-need.de is unique because it clearly summarizes product information according 
to product groups. The search results provide the user with a comprehensive 
overview of the relevant products from the respective segment. The users ap-
preciate the high quality of the search results, which are an important are an in-
tegral part of strategic information procurement. 
With the three packages Basic, PRO and PREMIUM, i-need.de offers you 
interesting communication channels on a highly frequented information platform 
for automation products and services. 

 
3  Target Groups: Selection of the most important target groups, since i-need.de addresses nu-

merous user groups: Design engineers, plant and production managers, ma-
nufacturing industry, technical buyers and users from mechanical and plant 
engineering, integrators, architects, electrotechnical industry, engineering of-
fices, Machine Vision, switch cabinet builders, housing manufacturers, building 
trades, electricians, specialist planners. 

 
4  Usage Data: 01. July 2018 – 30. June 2019 

Visitors: 148,378 
Page impressions: 324,602 

 
5  Publishing House: TeDo Verlag GmbH, Zu den Sandbeeten 2, 35043 Marburg

1  Name: i-need.de – Information and Marketing Portal

Prerequisite for consideration in the 
popular Market Overviews is an i-need.de  
basic account (free of charge). Talk to us.  
We will be happy to advise you.

Your entry into Market Overviews 

45% Visits 
to the same period of the  
previous year+



39 i-need.de 
Find and be found!

1 Present unlimited products on the market 
Place an unlimited number of products on i-need.de. ✔ ✔ ✔

2 Printing of market overviews in the TeDo trade media 
Depending on editorial selection ✔ ✔ ✔

3 Extensive company presentation   
i-need.de bundles: company portrait, products, professional articles, product news ✔ ✔

4 Your logo 
Always prominently above the search results with your products.

j ✔ ✔

5 Preferential display of your products 
Search results show PRO and PREMIUM customers above, Basic customers below. ✔ ✔

6
Prioritization of your products 
Weight your product entries on i-need.de according to your sales strategy.  
The ranking influences the probability of publication in our trade magazines.

✔ ✔

7 Submit articles 
Present publications about your company and your products. ✔ ✔

8 Communicate product news 
Keep up to date with your latest product highlights. ✔ ✔

9 Whitepaper 
Present your user reports, case studies or market research results. ✔ ✔

10 Publish videos 
Link and distribute your product and company videos on i-need.de. ✔ ✔

11
Automatic or individual content linking 
Your products and articles that are visible on a single page will be linked and 
connected automatically.

✔ ✔

12 Link product data sheets 
Complete your product entries with additional helpful information such as data sheets. ✔ ✔

13 i-icon for increased attention 
Green icon increases the attention of your posts. ✔ ✔

14 ‘Send inquiry’ button 
Interested parties can contact you quickly and easily using the inquiry function. ✔ ✔

15 Forward content easily 
Interested parties can forward your product entry via e-mail. ✔ ✔

16 Share products and articles on social media 
Facebook, Twitter ✔ ✔

17 Access statistics 
See exactly where and how often your content has been published and clicked. ✔ ✔

18 Automatic search suggestions 
Your company and products appear in the automatic search suggestions in the search field. ✔ ✔

19
Newsletter for the efficient marketing mix 
Publish up to two product announcements per month in our newsletters  
with high breach.

✔

20 Personal contact 
One and the same contact person to help you with all questions about i-need.de ✔

21
Optional: Service data maintenance for PRO and PREMIUM 
Up to 10 new entries / month and 50 updates / month, automatic completion of  
your product portfolio and publication after your release.

Prices per month plus 19% VAT.

BASIC PREMIUMPRO 
- Topseller -

€ 499.00€ 0.00

Current Performance Table

Only 

€ 299.00

€ 199.00

Best Price-Performance Ratio

Boost your campaign with  
the premium cross-media package from i-need.de 
 + Your product news in one of our newsletters with a high reach 
 + Your product news on i-need.de 
 + Your product news in the relevant topic area online 
 + Content ad placement on i-need.de for 12 weeks 
 + Helpful analysis tools to evaluate your campaign

The individual packages can be booked as annual subscriptions. The subscription is valid for one year 
and is automatically renewed for a further year if not cancelled three months before the end of the 
subscription. Booked and unused services expire at the end of each month and cannot be added up. 
Invoices are issued annually. In the case of monthly payments, the monthly subscription price for PRO 
and PREMIUM increases by 7%.

Boost your campaign: 

Book 12 months, pay 10 only!

Save € 398.- with the PRO Cross-Media Package!

PREMIUM

€ 499,00
Comprehensive cross-media 

marketing package

Preferential display of your data 
and extensive evaluation tools

Free customer support 
Optional: Data maintenance

Price per month plus 19% VAT.

PRO

€ 199,00
Enter unlimited number 

of products

Preferential display of your data 
and extensive evaluation tools

Free customer support 
Optional: Data maintenance

Price per month plus 19% VAT.

BASIC

€ 0,00
Enter unlimited number  

of products

All products will be displayed

Without customer support and  
data maintenance



40 i-need.de 
Find and be found!

Advertising Forms on i-need.de

Product Promotion: Use the 'Product Promotion’ function to increase the frequency with which your 
product is displayed at the front. Book 'Promote product' on a weekly basis 
and for a fee. The prominent placement on the start page will increase the  
frequency with which your content is displayed and the likelihood of clicking. 

 
Contact: Sina Debus, Media Consulting 
                                           Phone: +49 6421 3086-519 
                                           E-Mail: sdebus@tedo-verlag.de 
 

Christoph Kirschenmann, Advertising Management IT&Production 
                                           Phone: +49 6421 3086-536 
                                           E-Mail: ckirschenmann@tedo-verlag.de

Promoted product on the  
i-need.de homepage

3. Fullsize Banner

4. Super Banner

6. Content  
Medium

2. 
Sk

ys
cra

pe
r S

ma
ll

1. 
Sk

ys
cra

pe
r 

5.  
Content  
Small

7. Sponsored 
Post

Banner Size (Pixels) Description Prices/ 
Month

1. Skyscraper 160x600 Pixels Portrait placement  
prominently to the right of the content € 5,100.-

2. Skyscraper Small 120x600 Pixels Portrait placement 
directly to the right of the content € 4,300.-

3. Fullsize Banner 468x60 Pixels Integrated, prominent placement  
in the content of the website € 1,990.-

4. Super Banner 728x90 Pixels Centrally placed and with plenty of room for your message € 2,300.-

5. Content Small 250x450 Pixels Eye-catching advertising space in the middle of the content € 2,300.-

6. Content Medium 400x331 Pixels Striking placement in the editorial environment € 2,550.-

Banner and Sponsored Post: 

Sponsored Post Placement Description Prices/ 
14 Days

7. Sponsored Post Premium Head Section € 1,480.-

8. Sponsored Post Standard Bottom Section € 1,350.-

9. Text-Teaser Premium Head Section € 1,100.-

10. Text-Teaser Standard Bottom Section €    950.-

An essential feature of the Sponsored Post format is 
its presentation in the style of the editorial environ-
ment. A sponsored-post differs from editorial 
content by the following note: - Advertisement - 
 
The Sponsored Post links within i-need to  
your content, the Text-Teaser directly links to  
your target-URL. 

All prices plus 19% VAT.

Prices ‘Product Promotion’:

Basic  
Account

€ 399,- € 149,-€ 198,-

PRO-Account Premium 
Account

per week per week per week



30 General Terms and Conditions

Paragraph 1: 
"Advertising order" in the sense of the following General Terms and Conditions means the contract for the publication 
of one or more advertisements by an advertiser in publications of the publishing company or the contract for the ad-
dition of supplements or inserts to such publications for the purpose of distribution. 
Paragraph 2: In case of doubt, advertisements are to be called up for publication within one year after conclusion of 
the contract. If the right to call up single advertisements is granted within the framework of a contract, the order must 
be processed within one year of publication of the first advertisement, provided that the first advertisement is called 
up and published within the period specified in sentence 1. 
Paragraph 3: In the case of contracts, the client is entitled to call up further advertisements beyond the quantity of 
advertisements specified in the order within the agreed period or the period specified in item 2.  
Paragraph 4: If an order is not fulfilled for reasons for which the publisher is not responsible, the customer must 
refund to the publisher the difference between the discount granted and the discount corresponding to the actual pur-
chase, without prejudice to any further legal obligations. The refund does not apply if the non-fulfilment is due to force 
majeure in the risk area of the publisher.  
Paragraph 5: Orders for advertisements, bound inserts and external inserts which are declared to be published ex-
clusively in certain numbers, certain editions or at certain positions in the publication must be received by the publisher 
in sufficient time for the customer to be informed before the advertising deadline if the order cannot be executed in 
this way.  
Paragraph 6: Advertisements will only be accepted at certain positions if these special placements have been con-
firmed by the publisher in written form.  
Paragraph 7: Cancellation of booked advertisements must always be made in written form, fax or e-mail is sufficient. 
Cancellation of advertisements already booked is possible free of charge up to 14 days before the advertising deadline, 
according to media data. Cancellation 13 to 7 days before the advertising deadline will be charged with a cancellation 
fee of 50% of the gross advertising price. For cancellations received later than 7 days before the advertising deadline, 
the publisher can charge the full gross advertising price.  
There is no right of withdrawal for print and online advertisements with special placements (including cover pages, 
special formats and product overviews) as well as for title and interior title pages. Cancellations of online advertise-
ments must be made in written form eight weeks before the start of publication. Cancellation less than eight weeks 
before the start of the placement is not possible. The advertisement will thus be charged in full at the agreed adver-
tisement price. 
Paragraph 8: The publisher reserves the right to reject advertising orders - including single call-offs within the scope 
of a contract - and supplement orders due to their content, origin or technical form according to uniform, factually jus-
tified principles of the publisher if their content violates laws or official regulations or their publication by the publisher 
is unreasonable. This also applies to orders placed with branch offices, acceptance offices or representatives. Orders 
for inserts are only binding for the publisher after presentation of a sample of the insert and its approval. Inserts which, 
due to their format or presentation, give the reader the impression of being part of the  magazine or contain third-
party advertisements will not be accepted. 
Ziffer 9: The client is responsible for the timely delivery of the advertisement text and flawless printing documents or 
inserts. The running times of the media formats begin and end according to the booked periods. This applies to all 
formats in all publishing media. If the data is delivered to the publisher later than the deadlines published in the media 
data, the media delivery time will be shortened accordingly. The Publisher will invoice the booked periods. The pu-
blisher will immediately request a replacement for noticeably unsuitable or damaged printing documents. The publisher 
guarantees the usual printing quality for the title used within the scope of the possibilities provided by the printing do-
cuments. Damages incurred for the publisher due to the late submission of printing documents are to be paid by the 
customer. 
Paragraph 10: In case of illegible, incorrect or incomplete printing of the advertisement, in whole or in part, the cus-
tomer is entitled to a reduction in payment or a faultless replacement, but only to the extent that the purpose of the 
advertisement has been impaired. If the publisher fails to meet a reasonable deadline for this purpose or if the repla-
cement advertisement is again not faultless, the customer is entitled to a reduction in payment. Claims for damages 
arising from positive breach of claim, faults upon conclusion of the contract and unauthorised actions are - even when 
placing an order by telephone - excluded; claims for damages arising from impossibility of performance and delay 
are limited to compensation for the foreseeable damage and the remuneration paid for the relevant advertisement or 
supplement. This does not apply to intent and gross negligence of the publisher, his legal representative and his vi-
carious agent. The Publisher's liability for damages due to the absence of warranted characteristics remains unaf-
fected. The publisher is only liable for faults of any kind resulting from telephone transmission in the event of intent 

or gross negligence. In commercial business transactions, the publisher shall also not be liable for gross negligence 
on the part of vicarious agents; in other cases, liability towards merchants for gross negligence is limited to the fore-
seeable damage up to the amount of the relevant advertising fee. Complaints must be made within four weeks of re-
ceipt of the invoice, except in the case of non-obvious defects. 
Paragraph 11: If advertising motifs are transmitted digitally by the customer, the liability of the publisher for completely 
or partially illegible, incorrect or incomplete reproduction of the corresponding advertisements is excluded. 
Paragraph 12: For material provided by the customer (bound inserts, supplements, etc.), the publisher assumes no 
guarantee for the correctness of the quantities or qualities designated as delivered. 
Paragraph 13: TeDo Verlag assumes that the image and copyright of data received by TeDo Verlag from third parties 
is held by the sender or his employer, unless otherwise indicated. TeDo Verlag assumes no liability if a warning notice 
is issued in such a case. 
Paragraph 14: Proofs will only be supplied upon explicit request. The customer is responsible for the correctness of 
the returned proofs. The publisher will consider all error corrections that are reported to him within the deadline set in 
the proof. 
Paragraph 15: If no special size regulations are given, the calculation is based on the usual print height for this type 
of advertisement. 
Paragraph 16: If the client does not pay in advance, the invoice will be sent immediately, if possible 14 days after pu-
blication of the advertisement. The invoice is to be paid within the period indicated in the price list, running from receipt 
of the invoice, unless a different payment period or advance payment has been agreed in individual cases. Any dis-
counts for early payment are granted according to the price list. 
Paragraph 17: In the event of default or deferment of payment, interest and collection costs will be charged. In the 
event of default in payment, the publisher may defer further execution of the current order until payment has been 
made and demand advance payment for the remaining advertisements. If there are justified doubts about the solvency 
of the customer, the publisher is entitled to make the publication of further advertisements dependent on the advance 
payment of the amount and on the settlement of outstanding invoice amounts, irrespective of any originally agreed 
payment terms. This also applies during the term of an advertisement contract.  
Paragraph 18: Upon request, the publisher supply a copy of the advertisement with the invoice. Depending on the 
type and scope of the advertisement order, excerpts of advertisements, document pages or complete document num-
bers are delivered. If a document can no longer be provided, it is replaced by a legally binding certificate from the pu-
blisher confirming the publication and distribution of the advertisement.  
Paragraph 19: Costs for the production of ordered artwork as well as for substantial changes to originally agreed de-
signs requested or for which the customer is responsible are charged to the customer. 
Paragraph 20: In the case of numerical advertisements, the publisher exercises the care of a prudent businessman 
for the safekeeping and timely forwarding of the offers. Registered letters and express letters on numerical displays 
are only forwarded by normal mail. Receipts on numerical displays are kept for four weeks. Submissions that are not 
collected within this period will be destroyed. The publisher will return valuable documents without being obliged to 
do so. In the interest and for the protection of the customer, the publisher reserves the right to open the incoming 
offers to prevent misuse of the number service for verification purposes. The publisher is not obliged to pass on busi-
ness promotions and brokerage offers. 
Paragraph 21: CDs will only be returned to the client on special request. The storage obligation ends three months 
after expiry of the order. 
Paragraph 22: Advertising agents and advertising agencies are obliged to stick to the publisher's price list in their of-
fers, contracts and invoices with the advertisers. The agency fee granted by the publisher may not be passed on to 
the customer in whole or in part. 
Paragraph 23: The European Commission provides a platform for out-of-court online settlement of disputes (the so-
called OS platform) under http://ec.europa.eu/consumers/odr/ We are neither willing nor obliged to participate in a 
dispute resolution procedure before a consumer arbitration board. 
Paragraph 24:Place of performance and jurisdiction is the registered office of the publisher. Insofar as the publisher's 
claims are not asserted in the dunning procedure, the place of jurisdiction for non-merchants is determined by their 
place of residence. If the domicile or habitual abode of the client is unknown at the time the lawsuit is filed, or if the 
client has moved his domicile or habitual abode out of the scope of application of the law after conclusion of the con-
tract, the place of jurisdiction is agreed to be the registered office of the publisher. 
Paragraph 25: In the event of partial or total invalidity of any provision, the validity of the remaining provisions 
will remain unaffected.  
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